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With the vision of a central public
“boulevard” that maximizes the
volume of the space, the interior
igner and GGA collaborated
odate the design
tive mechanical and
lutigns that harmonized

with the

FOLEY AND LARDNER LLP,
Washington, D.C.

ting building structure.

@ AP: When does an archi-
tect specify interior design
and site furnishings?

@ ROBERT 5LY, GGA:
Frequently, the architect

is discounted as being only
involved in base building
architecture or construc-
tion documentation of the
workplace, but a successful
project design is achieved
through a collaborative
effort by both the architect
and interior designer. Each
share an expertise in sev-
eral aspects of the design
including space planning,
lighting, sustainability,
cost impact and finish
application. This generates
aquality assurance to find
the best solutions and
design for the client.

@ BOB PORTER, Vocon:
The architects' involvement
varies depending upon the
firm's focus, the specific
role of the architectona
project and the project
type. If the architect is the
lead designer, he or she will
typically be involved or
oversee the development of
the interior design and site

Although interior materials and finishes may seem

hundreds of AutoCAD layers away from the outer shell

of a building, firms are designing from the inside out.
This user-centric design strategy requires an ongoing
dialogue between architect and interior designer to
ensure the finished product suits the client,

furnishing selections. In
this capacity, some archi-
tects will directly partici-
pate in the finish material
selections and color devel-
opment, while others will
collaborate with an interior
designer.

@ JAIME VELEZ, SOM:

In our firm, the architecture
department and interior
department influences of a
group are slightly different,
We take advantage of our
interiors experts, especially
on the furniture side of
things and things that fall
more into the category of
“FFand E"—furniture, fix-
tures and equipment. For
instance, we do offices; but
most reception areas are
done by the interiors
groups. When it comes to
soft goods, like carpet or
finishes for a lobby, it's
within the interiors group.

@ HANS BALDAUF, BCV:
While many architects may
not be involved in interior
design, we are committed
to the seamless connection
between interiors and exte-
riors. We design interiors on

many projects, but on those
that we don't, we work hard
to make it seamless.

® AP: Does the level of the
architect’s involvement
depend on the size of the firm?

® JOAN KAUFMAN,
Interior Planninge Design:
A number of architecture
firms specialize in interiors
and have developed their
staff specifically to focus
on this type of design.
There are also interior
design firms that focus on
providing well-designed
interior environments.

® VELEZ: The level of
involvement definitely
depends on the size of the
firm. Ina firmwith three to
four people, architects will
have to do absolutely
everything. It is a different
model of practice.

® PORTER: Afirm's size
has less todo with an archi-
tect'srole in interior design
than the firm’s culture and
the specific skill sets of the
architect. Our architecture
is developed from the inside
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out—that requires an inte-
riordesign that is inte-
grated with the architec-
ture, It is hard to imagine
thearchitect being
detached from this process.

® SLY: Overall firm size
should not reflect the archi-
tect's involvement if there
isa balance of architects
and interior designers,
with both being fully
involved from program-
ming through construc-
tion administration.

® AP:Are architects more
active in interior design dis-
cussions if LEED-certification
is an objective?

® PORTER: LEED Clisrela-
tively new, but it already
has made a strong push.
More and more clients are
interested in LEED for
spaces. Also, the majority
of manufacturing compa-
nies are coming to us
knowing thatitis key to
the process.

® BALDAUF: Issues around
lighting, interior finishes,
etc.—thearchitect that is
managing LEED accredita-
tion has to be deeply
involved, LEED certification
is now more a part of the
architectural world, and
there is some added institu-
tionalization as a result.

® BRIAN WEATHER-
FORD, Perkins*Will/Eva
Maddox Branded Environ-
ments: Speaking in refer-
ence toa ground-up
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building with an interiors
component, most LEED
credits come through the
architecture side of things,
not the interior design side.
Thatsaid, if itisan interior
renovation with LEED as the
objective, the architectis
notas active.

@ AP:To what extent is your
organization involved in inte-
rior design and specifying
materials, finishes and site
furnishings?

® WEATHERFORD:We
are heavily involved at the
beginning and all the way
through. We are involved
specifying materials and fin-
ishes; if the client has hired
us to take it through to con-
struction administration,
we are even onsite.

® KAUFMAN: Ourfirmis
typically involved in the
programming and space-
planning phase. We then
move to design and design
development, then selec-
tions of finishes and site
furnishings. We continue
during installation and
move-in and after move-in
to offer follow-up services.

® VELEZ: Inourcase, we
have a truly interdisciplin-
ary practice; it doesn't work
asan assembly line. We
start working on both from
the beginning, exactly at
the same time as the
mechanical and structural
engineer get involved and
keep migrating with the
project. If someone hasan
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idea for the lobby, it goesin
tandem.

@ PORTER: As the design
[both architecture and
interior design] is devel-
oped, the architectand
interior designer collabo-
rate. The architect is typi-
cally responsible for code-
related issues, building
massing and overall design
concepts. But they take
their clues from the simul-
taneous development of
interior design concepts
and systems.

@ SLY:Thearchitectand
interior designer are joined
at the hip through the
design development phase.
That way they both have a
great understanding of the
client's expectations and
overall office culture to
produce a successful
design. The construction
documentation phase is
where each tends to focus
on their tasks.

@ AP: Are there times when
the architect oversteps his/
her bounds?

® BALDAUF: Wedon't
look at itas overstepping
bounds, but rather as
focusing on the best
results. We are always aim-
ing for the best possible
project and to achieve that
in a collaborative way. We
think of the character of
our projects from the inside
outand outside in, For
example, our primary role
forthe Ferry

In the14,000-5q.-ft. head-

quarters in Cleveland’s TIOO Suph
Building, Vecon created a space that
forces “casual eollisions.” The avera|!
aesthetics of the space hit key brand
attributes. Mare than 90% of all
regularly occupied space has a direct
connection to outside views.

EDWARD HOWARD, Cleveland 4
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Building Marketplace in
San Francisco was to
restore the ground floor
nave. And while we
designed many of the ten-
ant build-outs, we did not
design all of them but
worked in our capacity as
marketplace architect to
coordinate the work of all
the designers.

® WEATHERFORD: Inter-
changeable roles cross over
in most projects as they are
happening almost simulta-
neously. If the architect
wants to engage the
interior designer for opin-
ions on what might work
beston the floor plate, it
will end up a better project
inthe end.

® SLY: Ratherthandrawa
line in the sand for who is
responsible for what, the
architect and interior
designer are encouraged to
take on responsibilities
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BC\Lsaward-winning Work includes
tfie Ferry Building Marketplace. The
firm’s primary role for the project was
to restore the ground floor nave and

work in the capacity of Marketplace

Architect, coordinating the work of all
the tenant build-out designers.

THE FERRY BUILDING
MARKETPLACE, San Francisco

beyond their respective
positions. In the end, we
would rather have a conflict
of design perspectives
between the architect and
interior designer than to
miss the opportunity to
enhance the design through
multiple viewpoints.

@ VELEZ: Like a relation-
ship, it's not linear. The
architect gives the master-
strokes and the dialog
between the teams informs
the strokes in a different
way; so it's give and take.

@ AP: Color can be contro-
versial—Some argue that
many offices are too gray
and sterile. Who determines
if the environment should be
colorful or neutral?

@ VELEZ: Thereis a big
fear about color that is why
offices end up gray and
beige—to notarisea
strong reaction. SOM first
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moved offices during the
previous recession of the
early '90s. We had to use
drywall and paint to create
an exciting space. Sowe
made a bold statement of
color. But it caused power-
ful reactions—I still have
threatening e-mails from
colleagues—but we did an
amazing job with what we
had to transform a fairly
drab space into a more
vibrant one.

@ PORTER: At the risk of
alienating my fellow archi-
tects, it is typically the
result of an architect that
"thinks" he/she knows
more about interior design
than an interior designer.
Today, professional inte-
rior designers not only
understand material quali-
ties such as pattern and
texture, color theoryand
furnishings, but [they] are
also well versed in lighting
design, detailing and

PHOTO @ RICHARD BARNES

installation methods.

@ SLY: Atthesametime,
an environment that comes
acrossassterilecanbea
cause of the client’s direc-
tion, a misinterpretation
between the client and
design teamor a lack of
communication between
all parties. Awell-designed
workplace is an opportu-
nity to actively promote
your business culture.

@ VELEZ: Sometimesit's
economic circumstances
that drive a series of solu-
tions to more generic
design. The economic
moment we are living in
right now is pushing design
into those adjectives. We
will see the end of boring
offices soon, but right now
the economic recession hit
us with a bat over the head
and when we only have the
dollarinmind, it provides a
different result.

® BALDAUF: Many factors
may be involved and one
can only assess thisona
case-by-case basis. We've
worked on projects in
which we achieved high
design within a tight bud-
get. It's surprising and
unfortunate that some
projects don't work
because there is a lot of
opportunity to be creative
and progressive in design
efforts.

® KAUFMAN: Clear
communication is impor-
tantin defining the desired
style the client seeks. The
most successful interiors
are those that fit the
parameters that the client
has outlined with respect
to function, style and cost.
If the designer/architect is
working with the client, an
approval process that
allows the client to provide
input is crucial.
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@ AP: Another somewhat
controversial matter is light-
ing and employing profes-
sional lighting designers.
How does the latter fit in?

® VELEZ: Thethings|can't
dowithout isalighting
designer and acoustical
consultant; they are part of
the team from the get-go,
Ahuge energy aspect of
LEED-Cl is the lighting solu-
tion, We are in a big light-
ing transition that is going
to take a while. More and
more, we will see less and
less ambient light and more
task lighting. | think LED
task lighting will be the
gateway to solid-state
lighting technology.

® SLY: The lighting design
is based on the overall
workplace design and envi-
ronment that is being cre-
ated. Thisagainis a part of
the collaborative process
between the architect and
the interior designer. On
complex lighting proj-
ects, itisalso common for
the design team to look to
external lighting represen-
tatives to assist in the spec-
ification of the lighting to
achieve the desired look.

@® PORTER: To me, the pur-
suit of LEED certification
and the proper design of
lighting systems are not
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mutually exclusive. Again,
an understanding of LEED
initiatives is not the sole
domain of the architect. By
the way, poor lighting also
contributes greatly to the
perception of a "gray, banal
and sterile” environment.

® BALDAUF: It depends
onwhat you are trying to
achieve. We work closely
with many talented light-
ing designers and have
great respect for their
knowledge of fixtures,
bulbs, etc. It's a very
collaborative process.

® KAUFMAN: Notall
projects have a lighting
designer; though lighting
designers provide a benefit

Clockwise from top:

to the project. Lighting is
often specified by the inte-
rior designer or architect.
In my experience, the more
complicated the lighting in
a project and the larger the
project, the more frequent-
ly we see the involvement
of a lighting designer.

® WEATHERFORD:
We have a lighting designer
within the office and we
also work with lighting
consultants outside of the
firm. It is standard to have
alighting designer working
with the architectand inte-
rior designers to help them
bring their designs to light,
if you will,

The evolution of LEDs is
happening rapidly. There

@ BRIAN WEATHERFORD, Perkins+Will/Eva Maddox
Branded Environments, Chicago

@ BOB PORTER, Vocon, Cleveland

@ ROBERT SLY, Group Goetz Architects (GGA), Washington D.C.

® JOAN KAUFMAN, Interior Planning & Design, Naperville, I1l.

@ JAIME VELEZ, Skidmore, Owings and Merrill (SOM), Chicago

@ HANS BAULDAF, Bauldauf Catton Von Eckartsberg Architects
(BCV Architects), San Francisco

Interior Planning e Design
specified a wood woven wall
system from Australia. The flooring

ly durable vinyl designed to

ate wood,

ALTERNATE HOME
HEALTH + CARE,
mont, Il

are new very thin and small
products thatare amazing
because of their minimal
space requirements. The
challenge there is to make
sure you're getting the qual-
ity of light and brightness
needed for each part of the
application, especially for
energy savings.

® AP: What do you see for
the future of interior design?

® BALDAUF: We envision
avery rich future. We see
that the world is increas-
ingly sophisticated about
design and there isa high
degree of appreciation for
an elevated level of design.
We believe workers can be
more productive in high

design environments than
in ones that are sterile.

® SLY: Businesses will con-
tinue to look to reduce
overhead with less space
while maintaining produc-
tivity. This will be achieved
through “teleworking”and
the use of hoteling spaces
and hot desks.

@ VELEZ: The collapse of
our markets means we're
not going to see a lot of
people retire at 65. We need
to create space that
responds well to people in
their 60s and in their 20s at
the same time. The differ-
ences are so monumental,
and we are working to find
asolution.
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